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EN THE QUESTION

Money Is Tight... So Is It All Over For Chocolate?
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I ECONOMIC UNCERTAINTY

Living In Uncertain Times
+5.2%

2010 2011 *2012 *2013

*GDP Growth in 2012 and 2013 is forecasted
Source: IMF World Economic Outlook. July 2012
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BN ECONOMIC UNCERTAINTY

Not Only In Developed Economies...
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I A SNAPSHOT ON CHOCOLATE

Chocolate Growth Accelerates In 2012
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I A SNAPSHOT ON CHOCOLATE

Emerging Markets Lead Growth
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I A SNAPSHOT ON CHOCOLATE

Boxed Assortments And Seasonal Chocolate Stand Out
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I A SNAPSHOT ON CHOCOLATE

Hot Market Opportunities In Brazil And China
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I A SNAPSHOT ON CHOCOLATE

Size Matters... For Chocolate At Least
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I CASE STUDIES: BRAZIL AND CHINA

Case Study: Chocolate Confectionery In Brazil
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I CASE STUDIES: BRAZIL AND CHINA

Distribution And Premiumisation Are Key For Success
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I CASE STUDIES: BRAZIL AND CHINA

Case Study: Chocolate Confectionery In China
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I CASE STUDIES: BRAZIL AND CHINA

Luxury And Positioning Drive Demand In China
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THE QUESTION

A SNAPSHOT ON CHOCOLATE
CASE STUDIES: BRAZIL AND CHINA
CASE STUDY: US

CASE STUDIES: SPAIN AND UK
KEY CONCLUSIONS

Q&A



I CASE STUDIES: US

Case Study: Chocolate Confectionery In US
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I CASE STUDIES: US

Convenience, Price...

And Mrs Brown

2 3
&
%( -
%$ -
#( -
H %$#S m %$H%
2%4%3
5
($B( -
$ -
+B( -

H %$#$ W %$H#%



THE QUESTION

A SNAPSHOT ON CHOCOLATE
CASE STUDIES: BRAZIL AND CHINA
CASE STUDY: US

CASE STUDIES: SPAIN AND UK
KEY CONCLUSIONS

Q&A



I CASE STUDIES: SPAIN

Case Study: Chocolate Confectionery In Spain
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I CASE STUDIES: SPAIN

‘Dare To Show Your Soft Side’
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I CASE STUDIES: UK

Case Study: Chocolate Confectionery In UK
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I CASE STUDIES: UK

All You Need Is Sharing...
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THE QUESTION

A SNAPSHOT ON CHOCOLATE
CASE STUDIES: BRAZIL AND CHINA
CASE STUDY: US

CASE STUDIES: SPAIN AND UK
KEY CONCLUSIONS

Q&A



I KEY CONCLUSIONS

Chocolate Is (Still) For Everyone




Money Is Tight... So Is It All Over For Chocolate?



Money Is Never Tight For Chocolate!



B | HANK YOU FOR LISTENING




