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Polar opposites: developed and emerging market trends differ

Developed
markets
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Majority of cocoa growth has come from developing regions

Growth in cocoa consumption as an ingredient,
2008-2013
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Half of all cocoa consumed as confectionery

Cocoa consumption by product category, 2013
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BRIC countries drive volume growth of chocolate and cocoa
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Dark chocolate sales rise in Europe and North America

Tablet Sales by Type and Region, 2013
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Key message

While cocoa consumption in
Western Europe and North America

IS beginning to decline, this will not
offset the rapid increase in demand
coming from emerging markets
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