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Still Room for Sustainable Confectionery Growth 
HOW POWERFUL IS MARKETING IN INFLUENCING DEMAND
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Create a Connection
HOW POWERFUL IS MARKETING IN INFLUENCING DEMAND

Manufacturers 
must ensure 
that symbols 

mean 
something to 
the consumer
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Use Contemporary Methods to Appeal to Consumers
HOW POWERFUL IS MARKETING IN INFLUENCING DEMAND

Use of social mediaBeyond symbols

Make sustainable cocoa 
and confectionery 

aspirational
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